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Abstract 
This paper examines   the perfection in role enaction:  Analysis of  socialrole amongwomen entrepreneurs in 

textile sector. The findings of the study confirm  thatdifferent types of   entrepreneurialroles performed by women 
entrepreneurs hinder them to perform their socialrole effectively andvice versa   .Involvement in socialmatters, 

religious matters , social And familygatheringetc…Are  the    ma j orsocial  roles  performed  by  the  women 

entrepreneurs. 

Thisstudywillbehelpfultothewomenentrepreneurstothrow alighttotheir own role identity, role perception, role 

expectation   , role conflict  and role enaction Women entrepreneurs need to do a lot of  adjustments in time, 

health and mobility toperformtheir social roleseffectively. 

Keywords:  Role,  Role  enaction,  Role  Identity,  Role  perception,  Role expectation, Roleconflict 

andsocialrole . 

Objectives 

o To analysesvarious social roles performed by the women entrepreneurs in Idukki. 

o Toobserve andfindoutbottleneckintheenactionof  social  roles. 

o To study the impact   of role identity, role perception, role  expectationand role conflict on role enaction of 
womenentrepreneurs. 

o To extend a help to fulfill personal  satisfaction  along  withmonetarysatisfaction 

o To offer suitable  suggestions for effective roleenaction 
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I. Introduction 

RobertHisrichdefines“entrepreneurship as a processof creatingsomething valuebydevoting necessary 

time and effort assuming  the accompanying  financial, psychological andsocial risk ,and receivingtheresulting 
rewardof personal andmonetary satisfaction”.Itisof course  adynamicprocessof creating incremental 

wealth.Herethe individualinentrepreneurship assumerisk in terms of equity, time and career commitment. They 

introduce change innovationand a new order to economy. Entrepreneurs initiate  change,development of  

commercialized  product,  make adjustment  in technology, stimulates investment in new ventures which lead to 

totaleconomicdevelopment. several 

Thelifeofentrepreneursisnot easy andtheymust assumeseveraltypesof risk.Thefutureofentrepreneurship 

appearstobebright.Thedecisionto start an entrepreneurshipincludes adecision to leave life style.           

Empirical evidencesshow that  women  contribute significantly  to  the running of family businesses 

mostly in the form of unpaid efforts and skills.Theireffortsandcontributionis alwaysundervalued.Even manyof 

theenterprisesdefine asbeingrunbywomen arein factrunintheir namesby men who control the operations and  

decision marking . Various programmers   introducedby the government cansucceed only ifindependence and 
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mobilityis not denied to women. Entrepreneurship basically implies beingincontrolofone’slifeand 

activitiesandwomenentrepreneursneedto be  given  confidence , independence  and mobility  to  come  out  of  

their paradoxes.  

Statisticsshows percentage of women entrepreneurs is too low in  India its only 13.76%, in Kerala 

its6.2% ina Idukki0.742% 

The  main problems  faced by  the  women  entrepreneur are:  lack of entrepreneurial aptitude, 

marketing problems, financial problems, Family conflicts, social barriers, lack of self-confidence, lack of  
training etc… 

The textile industry in India  traditionally, after Agriculture, is the only industry  that has generated 

huge employment  for  both  skilled  and unskilled laborintextiles.Thetextileindustrycontinuedtobethesecond 

largest employment generatingsectorin  In d i a .Itoffersdirectemployment to over35 million in the country. The  

shareof textiles in total  export WAs 11.04% during April-July2016  aspertheMinistry ofTextiles. 

Thisworkis  relatedtowomen entrepreneursintextileindustry...  

 

II. Review of literature 
Role:itconstitutesasetof behavior pattern expectedfromsomeoneinagiven position.Itis always 

relatedwithjobdescription.Arole  hasa separate norm whichis actedoutby an individual.Roleisdefinedasexpected 

actionsfrom established  norms. A personhasto play different roles wisely make shift among theroles 

Role enaction:fromtheperceived and expectedrole,comesthe  exactedrole,it is the  way the person actually 

behaves .  Many ofthe things awomen entrepreneur saysanddoesduringameetingwillbedeterminedbyhisor her 

interpretationofproper way to carry out theperceived role. 

 

Following  arethe  variables relatedwithrole action:  

SocialRoles:Awomenentrepreneur hasmore status insocietysoshe hasto comply with more roles. There are 

numberof Ways in which  a women entrepreneur socially construct world around them. They usetheir social 

interaction withothers to make a sense togivenpurpose to life. A socialrole is a setof behavior  expected 

ofsomeone holda particular  status. 
RoleIdentity:Itis createdby certain attitudesand cultural behaviorswhich areconsistent witharole. When people 

change a job, the situationandjob demands also change .It hasbeenobserved thatinsuch circumstances,people 

have the ability to shifttheirrole rapidly . 

Roleperception:Everyperson hashisownperception as  tohowheshould act in agiven 

situation.Roleperceptionistheviewofaperson,whichconsistsof those  a c tivitiesor behaviorthe individualbelieve 

aresupposedtobefulfilled inthegiven situation.The individualsgetthisperceptionfromstimuliall around us-

friends,books,movies, televisionetc… 

Roleexpectation:These aredefinedahowothersbelieveorexpectyoushould act inAgiven situation. When role  

expectations are con cen t r a t ed into generalized  category,we haverolestereo types.Inawork place 

m ana gem en t  is expected to treat employees justly, provide good and acceptable working condition, proper 

communication andgiving a feedbackon how well the employeesisdoing.Employees areexpected torespondby 

demonstrating a positive attitude   following   directions  and   showing  loyalty to   the organization . 
Role  conflict:  when  an individual    is  confronted  by  divergent  role  expectationsthe result is role conflict. It 

existsin a situation, where an individual  finds that compliance with one role requirement may  make 

compliance with anothermore difficult. 

 

III. Research Methodology 
The researchprobleminthisstudyistoidentifyperceptionofrole enaction an d  an a l ys i s of socialrole 

amongwomenentrepreneurintextileindustryin IdukkiDistrict.  

The totalnumberofwomenentrepreneursisgrowing  nationwide.Thestudy considered  Idukkiwhere  there  is an  

averagewomanentrepreneur.  The purposive samplingtechnique was adoptedforthestudy,100  questionnaires 
wereissued andweemployedscheduledinterviewwithquestionnaire as datacollectiontool. 

Descriptivetypeof research wasusedinthisstudy.Thedescriptionisused for  average and other statistical 

calculations. 

Sampling:Inthis,womenentrepreneursofIdukkiwereconsidered as sampleunit. The sampling frame in thisstudyis 

women entrepreneurs belongingto differentgroup. 

 

Samplingtype  is purposive sampling  ,100  women  entrepreneurs are  considered as sample.The 

samplesizeselectedwhich  wa s20% proportionate to totalpopulation  

Data Collection:   in astructuredinterview,theschedule was p r epar ed, andthe same questions wereposed to the 

entire respondent in same order. Each  question was asked   in  the same way  in each  interview,  promoting 

measurement reliability . In thisstudy, secondary datawerecollected from journals, newspapers andelectronic 
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sources. 

Period of the study: This study was done for period of six months and the interviews were 

conductedinIdukkidistrict 

IV. Results 
Involvement in social roles 

 Social Roles High Low 

Socialresponsibility 23 77 

Religious   Matters 65 35 

Social  Gatherings 38 62 

Family Gatherings 45 55 

 

 
 

REASOnforlowinvolvement 
Reasons Percentage  

Time  Factor 64% 

Mobility  27% 

Health problem 9% 

 

 
 

Entrepreneur’s age group Androle  enaction 
Age Group Number of 

respondents 

Role enactionLow    percentage 

20-30 24 11 45% 

30-40 33 30 89% 

40-50 30 15 48% 

50 above 13 12 90% 
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The above  table and  chart shows age group and  role  enaction of women entrepreneurs       
Age Group Totalnumber respondent Lowrole enaction %of 

opinion 

Reasonfor enaction andopinion 

20-30 24 11% Less commitment involvementin family matters 

and creative mind 

30-40 33 30% More Family commitments, 

young children 

40-50 30 15% Family commitmentis low and  comparatively  

grown up children 

50 Above 13 12% Healthproblem and mobility    problems only    

no  family     

issues 

 

Entrepreneur’sincome androle Enaction 
Income Number of 

respondents 

Role enactionLow percentage 

Below 15000 20 14 70% 

15000-25000 35 28 80% 

25000-35000 23 15 65% 

35000-45000 14 6 43% 

Above 45000 8 1 12.5% 

 

 
The above table and chart showsincome level and role enactionof women entrepreneurs 
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Income level  Total number respondent percentageof respondent 

SAYsLow 

Reason 

for low role enaction 

Below 15000 20 14% * Lack 

of  established  business 

* low income 

15000-25000 35 80% * strugglefor business And income  

* Dedicate moretime 

for business 

25000-35000 23 65% *sufficient  dispossibleincome 

*business  at 

Developing stage 

35000-45000 14 45% * comparatively stable  business and 

staff  

Above 45000 8 12.5% *Well established business staff 

*sufficient and strategies 

 

 

V. Findings And Suggestions 
FINDINGS: 

 Number of women entrepreneurs are too low in Idukki and role enaction is not perfect among  the 

existingones. 

 Main social roles performed by women entrepreneurs age:- involvement in social responsiblity, religious 

matters, social gathering and family gathering 

 Study shows that the main reason  for low involvement in social role by women entrepreneurs are time 

factor , mobility and health problems. 

 Studyshows thatagegroup have great impact on performance of social role i.e. women’s coming under age 

class of 20-30 and 40- 50 able to perform their social role effectively. The main reason is thatthe 

abovementioned agegroup hasless familycommitments compared to other classes 

 Income level also influence performance of social role, from the studyitis clear that comparedtolowincome 
earnersestablished entrepreneurs performing their social effectively. 

 

VI. Suggestions 
 Training for women entrepreneurs to create awareness regarding  role identity, role expectation, role 

perception, role conflict and its relation with roleenaction 

 Workshop should be conducted by the government to cerate awareness regarding  the importance  of social 

role 

 Develop self-confidence and mobility through personality development classes and soft skill development 

programmes. 
 Provide enough family as well as society support to women entrepreneurs. 

 Extend a helping hand from Family members and friends, relatives  which is help for effective time 

management . 

 Employ  regular health checkups And enrichment activities to improve health and total to lifestyle. 

 

VII. Conclusion 
The presentstudy hashighlightedtheperfectionofrole enactionofwomen entrepreneurs  in  IdukkiDistrict.  

Based  on  the major   findings  andsuggestion following conclusion has been   drawn . Role enactionof women 

entrepreneursistoolow because of lackof awareness familysupport,healthproblemand mobility.Awerenes 
programs shouldbeconductedto teachthe importance ofrole enactionAnd its benefits. 

 

FUTURE SCOPE 

 The study of role enaction  related  with economicrole  Analysis 

 Analysis of role conflict with performance of roleenaction 

 Role enaction of women entrepreneurs in rural  areas 

 Study regarding factors affedting role enaction 
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