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Abstract 
Nurturer, housemakers, CEOs and mothers. Multi-tasking and balancing their professional and personal lives, 

women across the world are gaining greater participation in all the spheres. Gender inequality is however still 

a reality both in developed and developing nations. Social, economic, technology and cultural factors have 

impact on the role played by women in public and private spheres. All these factors are also included in 

measuring women empowerment. Talking about the complex and dynamic area of empowerment, most of the 

studies links empowerment to financial independence. Very few studies explore the notion of women 

empowerment at individual level. Investigating the role played by women at household level is important to 

understand the power relations between men and women. Participation in decision-making is an important 

dimension for measuring empowerment. Examining the role played by women in their own household is helpful 

for businesses too as they will be able to identify the target market once they know who has the decision-making 

authority. This paper aims to study the available literature in the field of women empowerment and role of 

women in purchase decision-making. Systematic literature review is conducted using Scopus database and after 

screening 24 papers were selected out of 11998 papers. The study is limited to Indian households. After analysis 

we found that very few studies have researched about the household participation. A lot of scope exists to 

understand the role women play in purchase decision-making in their household and whether it leads to 

empowerment or not.  
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I. Introduction 
Gender equality is an important goal not only for developing countries but for the entire globe. It finds 

its slot in the UN’s Sustainable Development Goals too. Women constituteabout half of world’s population but 

are not blessed to receive equal opportunities for various reasons. Starting from literacy, school enrolment, pay, 

participation in decision-making, there are numerous indicators highlighting gender inequality.  

There is a lot to discuss in respect of gender inequality, women empowerment, and their role in 

decision-making in public and private sphere. This paper aims to conduct systematic literature review to explore 

the work done in the field of women empowerment and the role of women in purchase decision-making in the 

households. For marketers, the first critical step is to identify the target market. With women controlling the 

domestic sphere they are expected to be the decision-makers for household purchases too. But do they really 

control the decision-making process? Or are the men the ultimate decision-makers in our patriarchal society? 

Decision-making is an important aspect of empowerment. Simplest way to understand empowerment is having 

the freedom to make life choices and take actions to pursue them. And hence we have explored the work done in 

the field of women empowerment to find out the studies linking it to decision-making in household. 
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OBJECTIVES 

Systematic literature review is undertaken to identify and discuss research key contributions in a field 

and acts as guide for further research. The current study aims to review the work done in the field of women 

empowerment and the role of women in purchase decision-making with respect to Indian households. We then 

summarize the work done in this field and find gaps for future research. 

 

RATIONALE 

Women make up 49.5 per cent of the world’s population but are left behind in most of the aspects of 

their life. If we assume equal participation and rights, no business can ignore such a huge segment. Literature 

shows that several researches have been conducted with respect to women covering in different aspects, across 

various cultures and during different time zones. Many of them give contrary findings and consensus is not 

found. For example, some reports suggest that the women drive the global economy and control around $20 

trillion consumer spendings annually. And on other hand, we have researches showing that women are 

responsible for majority of family duties but are not empowered to participate in decision-making. Some studies 

even state that women were supposed to do domestic work and just to look after children and had no 

participation in decision-making. (Baba, Zain, Idris, & Sanni, 2015; Singh, 2014). Paxton, Kunovich, and 

Hughes (2007) concluded that women throughout the world face many social and cultural constraints, and many 

are discouraged from engaging in public decision-making processes altogether. The area is complex as it is 

dynamic, and the status of women is changing across the globe. Marketers cannot ignore this fact and thus is it 

necessary to understand the role played by women in the purchase decision-making in households.  Since this 

could differ from culture to culture, we limit our study to India for concrete conclusions. 

 

II. Methodology 
We have used a three-phase methodology for the systematic review- A key-term search, title screen 

review and content review (Toles et al., 1993). The study focus is on India hence the search includes the 

research conducted on Indian households. We have used SCOPUS database to find the relevant articles. The 

studies published till 4 Jan 2022 are included. The detailed process of selection is shown in figure below: 
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Figure 1: SLR Methodology- Women Empowerment 

 

After the detailed screening, 24 papers were included for in-depth analysis. These studies included women 

empowerment in context of management in general.  
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III. Findings 
Empowerment is generally linked to financial empowerment and a lot of studies hence focus on 

studying the impact of policies on women empowerment. Banerjee & Gosh (2012) have studied the impact of 

access to finance through Self-help Groups on women empowerment. They conducted a survey twice from 

women of SHG residing in North 24 Parganas district of West Bengal. Their findings are in line with previous 

studies in the area and concludes that access to financial services is crucial for economic productivity and the 

social well-being of the poor women, but it doesn’t lead to empowerment automatically. Bonin et. al. (2021) 

have carried in-depth interview with rural women across 6 Indian states who were the beneficiaries of a woman 

empowerment intervention program. All the women respondents were engaged in traditional farming activities 

and had belonged to different social classes. The in-depth interviews helped them in developing an 

understanding regarding empowerment and factors contributing to it. The respondents revealed that the 

intervention gave them new insights and led to achievements, appreciation and in turn increased their happiness. 

SimilarlyTagat (2020) concluded that MGNREGS had positive impact on the female decision-making in their 

households. This was on the basis micro level-data of 5 Indian states and was limited to rural households. 

Gupta &Yesudian (2016) have constructed 4 indices using the data from Indian DHS Survey covering 

90,303 married women from all the states of India. The four indices are for household autonomy, mobility, 

attitude towards gender and attitude towards domestic violence. These 4 indices are taken to measure different 

dimensions of empowerment. Also, studies measuring empowerment consider several elements but when it 

comes to measuring decision-making in household, the participation is judged by considering who is the head of 

the family. For example, the study of Kher et. al. (2017) have constructed a composite index to explore the 

status of men and women in India. They have included various components like HDI, GDI, GGI, GII, GEI, 

education index, health index, economic index to build their composite index. This study also represented 

decision-making in household only by taking into consideration who is heading the family. This may not reflect 

the role women play in household decision-making. 

Many studies explore the impact of demographics on empowerment. Study of Visarai (2012) presents 

data from 14 countries of Asia Pacific region. Broadly it concluded that condition of women has improved 

significantly in context of literacy, enrolment rates, education, participation in formal economic activities. 

However, this analysis is at macro level, and it doesn’t take into account the real situation of women at grassroot 

level. Singh et. al. (2018) have studied the impact of ICT on women empowerment. Based on their survey 

involving 643 females across 6 states, it was found that ICT helped women to exercise better control over their 

lives and hence they felt more independent.Touching the legal aspects, Dev &Kamath (2016) have discussed the 

relevance and flaws of the legal system in empowering women. They suggested that laws act as mean to bring 

social change, however, to establish gender justice, attack on gender stereotypes is needed. 

 

IV. Conclusions 
As we explore the available pool of literature, we see that women empowerment has different 

connotations. Household autonomy, attitude towards domestic violence, freedom to movement and participation 

in decision-making are the included in measuring empowerment. At macro level, financial independence is 

synonymous to empowerment. Hence most studies focus on studying linkages and impact of micro-finance and 

SHGs on empowerment. Only a few studies explore the role of women in the household’s decisions. For 

example, Singh & Kaur (2004) in their study have emphasised not only on the participation of women but also 

to what extent their opinion is implemented or not. Their study included 100 farm households and explored the 

participation of women in farm and non-farm activities. Demographic factors such as age, job status of husband, 

economic condition of parental family and education. They found that cultural norms have significant impact on 

the level of participation and in most of the cases, collective decisions mean the women have supportive role 

while male takes the final call. The study also found that education, nuclear family set up and working women 

had greater influence. Such studies act as reality check and reflect the actual condition of women and their role 

in the households. Empowerment involves changes at community level too. This in turn requires mindset 

changes for both men and women. Not many studies talk about the men. A handful of them like Chowdhury & 

Patnaik (2010) have focussed on the importance of empowering men to achieve gender equality. 

To conclude, we found that empowerment and financial independence is a common area of research. Such 

studies conducted at macro-level fail to capture several other dimensions of empowerment. The studies 

exploring impact of institutional policies ignores the role of individual traits in the process of empowerment. 

Few studies also emphasized on the role of education and empowerment.  We selected the articles related to 

empowerment in general and those related to household participation. No study was found which explored the 

role of women in purchase decision-making and women empowerment specifically. After in-depth analysis of 

the selected papers, we understand that decision-making in household is a complex area and has a lot of scope 

for researchers.  
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