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Abstract 
The development of society depends on women entrepreneurs because they catalyze innovation while driving 

economic growth. The performance of female entrepreneurs is often influenced by multiple variables, including 

their capability to obtain social capital along with human capital and financial capital. This conceptual research 

investigates how different kinds of capital work together with creativity as a determining element to influence 

women's entrepreneurial performance. The research elaborates on how institutional barriers enable women to 

reach market opportunities by utilizing financial resources together with skill sets, knowledge and professional 

networks by applying theoretical perspectives from gender studies and entrepreneurship fields. Work-life balance 

emerges from the research as an influential factor which affects entrepreneurship results. The struggle women 

entrepreneurs face between personal duties and career objectives continues to create obstacles to innovation 

alongside extended business achievement. New studies validate financial, human and social capital advantages 

through literature analysis to demonstrate the complete benefits of work-life integration on both decision quality 

and creative output and total productivity outcomes. Female entrepreneurs benefit from a supportive environment 

which stems directly from organizational approaches, legislative measures, and cultural traditions. The study 

demonstrates knowledge gaps which need further research to fight organizational injustices while supporting 

women-owned enterprises. The conceptual study results will serve to instruct researchers, academic 

professionals, and policymakers about inclusive business ecosystem development that harnesses women 

entrepreneurs' competencies for addressing complex modern market challenges. 
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I. Introduction 
Modern times have made entrepreneurship a key factor which drives forward societal advancement, 

economic growth, and innovation (Maziriri et al., 2024). The motivation behind women entrepreneurs holds key 

importance because they sustain social equity together with economic market expansion while building up their 

neighbouring communities. Women-led business owners encounter three main challenges in today's economy: 

restricted resource obtainment and structural bias coupled with managing their occupational duties and personal 

roles. The research examines financial capital together with human capital and social capital which influence 

entrepreneurial success among women through mediation by innovation and work-life balance (Tundui & Tundui, 

2024). The emergence of social capital combined with human and financial capital research has become a 

significant area of study for women entrepreneurs' achievement outcomes. The identification of core elements 

behind women's entrepreneurial success matters since female entrepreneurs keep challenging gender-related 

misconceptions. This introduction outlines the research's uniqueness while identifying missing aspects in previous 

studies it follows by defining the targets and justifying their relevance (Kitole & Genda, 2024). 
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Research literature has established resource importance for business success yet fails to provide specific 

insights on the relationship between social human and financial capital on distinct female entrepreneurship 

challenges (Khan et al., 2021; Raimi et al., 2023; Rastogi et al., 2022; Yap et al., 2023). Research on innovation 

sustainability predominantly focuses on single components instead of establishing resource interconnections 

which determine creative outcomes (Chávez-Rivera et al., 2024).  The study investigates a fresh research inquiry 

which combines the collective influence of social capital with human capital and financial capital on women's 

entrepreneurial achievements along with their dynamics regarding creativity and work-life management. 

Research investigating how human and social capital affects entrepreneurial success exists extensively 

but lacks comprehensive studies that specifically evaluate the relationship between financial human and social 

capital in female entrepreneurship. Research by Chadwick & Dawson (2024), along with Norman et al. (2024) 

and Omotosho et al. (2024), proved that human capital consisting of experience, education, and skills is essential 

for entrepreneur achievement.  This work falls short of assessing how human and social capital relates to financial 

capital influence. Scientists need to explore work-life balance and innovation trends because they act as distinct 

indicators for understanding women's entrepreneurial achievements. Business advancement through competitive 

advantage maintenance and growth success depends increasingly on innovation according to studies by Nigam & 

Shatila (2024) and Poggesi et al. (2024). Women entrepreneurs experience specific obstacles when trying to 

maintain a work-life balance due to their intense multi-role dedication (Filimonau et al., 2024). The research will 

fill a major gap in literature by studying the connections between innovation capabilities and the influencing 

factors and social capital, human capital, and financial capital. 

The expanding literature about women entrepreneurs lacks clarity regarding the direct pathways which 

financial capital, human capital, and social capital use to drive entrepreneurial achievement. Most academic 

research examines individual financial capital elements without looking at how the three forms develop 

dependencies with one another. The understanding of how financial capital gives women the possibility to 

maximize their human and social capital remains an unexplored topic (Low, 2024). The relationship between 

social capital and financial resource access remains poorly examined when studying women entrepreneurs 

according to Brogan & Dooley (2024) and Mahato & Jha (2024). Studies currently in practice ignore various 

aspects that influence female entrepreneurs' business pathways such as societal traditions and organizational 

restrictions.  This study presents a complete description of how financial capital, together with human capital and 

social capital, builds women's entrepreneurship success in situations that require innovation and work-life 

balance. 

The research field currently independently examines individual developments of different capital types 

on entrepreneurial outputs. Research has thoroughly studied financial capital because this form of capital directly 

supports business funding and operational growth. The ability of entrepreneurs to succeed depends fundamentally 

on human capital, which constitutes their educational background, professional talents, and acquired experiences.  

The combined effects of various forms of capital on the development of women entrepreneurs remain poorly 

researched through a comprehensive study of their special entrepreneurship environment. The relationship of 

innovation with resource availability in business operations led by women remains scientifically under-

researched. Research has not provided a sufficient examination of how exclusive limitations and favourable 

factors affect women entrepreneurs when they try to innovate.  Research into these knowledge gaps would enable 

us to grasp the diverse root causes behind women entrepreneurs' business achievement more comprehensively. 

The research findings possess substantial value because they can shape both entrepreneurial practices 

and female entrepreneur support policies. The development of inclusive entrepreneurial ecosystems depends on 

knowledge about the specific characteristics that lead women towards entrepreneurial success. The policies of 

lawmakers will benefit from understanding better financial resource availability for women so they can maximize 

their social and human capital (Aziz et al., 2024; Bhowmick & Shahi, 2024; Mishra et al., 2024). The acquired 

knowledge enables researchers to develop specialized support measures that overcome specific obstacles affecting 

female entrepreneurs especially those linked to creativity and work-life balance dynamics. Stakeholders should 

implement supportive interventions for fair access by identifying the individual obstacles through understanding 

women's unique requirements. (Gbandi et al., 2024; Khalid et al., 2024; Patient & Muhigwa, 2024). The authors 

aim to understand completely how financial capital and human and social capital influence female entrepreneurial 

results by concentrating on work-life balance and creativity. The study presents essential findings to enhance the 

women's entrepreneurial setting by filling in the current literature voids and setting specific targets. There are 

three primary objectives which guide the research investigation. 1 serves as the first of these objectives. The 

research examines the activating synergies between social, human and financial capital inputs for female 

entrepreneurial success. 2. This paper examines the effects of different funding strategies on innovation levels 

which drive the achievement of female entrepreneurs. 3. This investigation examines the work-life balance 

challenges that female entrepreneurs face, together with the barriers that result in accessing social, human, and 

financial capital. The research examines multiple targets to achieve full comprehension of the elements which 

help or hinder women's entrepreneurial success. 
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Theoretical Postulation 

The Human Capital Theory and Social Capital Theory help explain how women entrepreneurs benefit 

from financial human and social capital Regarding their entrepreneurial success and innovation and work-life 

balance outcomes. The Human Capital Theory establishes that individual productivity arises from their 

accumulated skills as well as knowledge and experiences. The human capital framework for women entrepreneurs 

includes education combined with training as well as professional experience that helps them resolve complex 

entrepreneurial issues. Studies demonstrate that women achieve greater success in launching their entrepreneurial 

businesses because they possess advanced education combined with specialized skills (Storberg, 2002). 

Businesses that need innovative approaches particularly benefit from women with a developed human capital 

foundation because they use their skills to develop fresh business methods and respond to market shifts. This 

approach emphasizes both constant learning opportunities and professional advancement for women 

entrepreneurs. The continuous pursuit of knowledge by female entrepreneurs helps them develop innovative 

approaches and better market reactions that lead to better business success. This aspect is important for two 

essential factors that help businesses stay competitive while reaching sustainable growth. Training programs and 

mentorship programs enable women to develop important business competencies which benefit their enterprises 

by enhancing innovative approaches (Marginson, 2019). The emotional toughness and inner confidence of 

women, alongside their formal education, contribute meaningfully to their entrepreneurial achievements. Women 

encounter exclusive obstacles from social norms and family responsibilities that affect both their business startup 

intentions and enterprise results. Women who develop emotional intelligence and coping mechanisms have 

improved abilities to handle business challenges so they can maximize their human capital potential (McElroy et 

al., 2006). Active women network members increase their chances of gaining financial resources alongside 

mentorship support to obtain business growth opportunities. The social capital model shows how social networks, 

together with existing relationships and community connections, help people receive both support and resources, 

including information (Amini et al., 2024). 

 

II. Literature Review 
Financial Capital and Women Entrepreneurship Success 

Studying entrepreneurs' financial capital, many researchers have suggested that entrepreneurs' financial 

capital is crucial for the survival of new firms(Carter et al., 2003). The financial capital needed by the entrepreneur 

himself to start a business is the best. This capital is used with low risk. Entrepreneurs' financial capital is 

mobilized from personal financial resources, financial resources supported by family, friends, commercial bank 

loans, or other investment capital sources. When starting a business, the entrepreneur's financial capital will affect 

their investment decisions (Upulwehera et al., 2024). With sufficient capital, firms can accumulate other strategic 

assets. Several studies have shown that financial capital has a positive role in small enterprise success(Nigam & 

Shatila, 2024). Research by Yu et al. (2024) found that the success of microenterprises, as shown by average 

monthly profits, was positively correlated with entrepreneurs' financial capital.  Ramya et al. (2024) discovered 

that initial financial resources have a favourable effect on the growth and success of entrepreneurs. Compared to 

male entrepreneurs, female entrepreneurs have different financial resources. When leveraging their financial 

resources to launch a business, female entrepreneurs are less willing to take chances than their male counterparts. 

In addition, it is challenging for female businesses to obtain bank loans. To start a business, female entrepreneurs 

frequently mobilize family and friends or use funds from personal resources. 

 

Social Capital and Women Entrepreneurship Success 

While human capital is described as "what you know," social capital is defined as "who you know." 

(Mahato & Jha, 2024).  Portes (2024) describes social capital as having the capability to secure Resources or 

benefits from social networks or other social institutions. The amount of social capital that a person has relies on 

the type of network. Sand the volume of social capital that people have in a network have (Sensenbrenner & 

Portes, 2018). Networks of communication generate the human and social capital that entrepreneurs need. The 

kind of networks and the amount of social capital held by members of a network determine an individual's level 

of social capital (Lancee, 2010). Another way to characterize social capital is as a crucial factor that influences 

entrepreneurial activity (Filimonau et al., 2024). According to Rharzouz et al. (2024), The worth of an 

entrepreneur's social capital is determined by several things. Among these are the conditions under which the 

network is utilized, as well as the makeup of the networks and social structures to which an entrepreneur belongs. 

His or her position within the network is based on the relationships they have with other members. By leveraging 

broader networks of knowledge, experience, and physical resources, entrepreneurs can increase the resources 

available to their new venture and overcome the limitations they confront (Wang et al., 2024). 
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Human Capital and Women Entrepreneurship Success 

The most significant resources a new business owner contributes to a budding enterprise are human 

capital resources, which include education, experience, attitudes, beliefs, and perceptions (Arshed et al., 2024). 

Research indicates that higher levels of human capital are positively correlated with the launch, survival, and 

performance of new ventures (Lingappa et al., 2024). Waldman et al. (2024) studied a variety of human capital 

factors using GEM data from 41 countries and discovered a significant correlation between fledgling 

entrepreneurship and human capital as defined by formal education, previous entrepreneurial experience, and 

self-efficacy in the form of competence perceptions. As a result, human capital can stand for both subjective and 

internal components, like self-perceptions, and objective and observable components, like formal schooling. 

Entrepreneurs may benefit from formal education by gaining specific knowledge that will help them develop their 

talents (Nyakudya et al., 2024). According to a number of studies, having more education increases one's chances 

of becoming a prospective or early entrepreneur or company founder (Ben Fatma et al., 2024; Chen & Barcus, 

2024; Woldesenbet Beta et al., 2024). According to studies, startup activity is influenced by one's level of 

confidence in their capacity to undertake entrepreneurial action (Verplancke et al., 2024; Yu et al., 2024). 

 

Work-life Balance and Women Entrepreneurship Success 

WLB is the process of striking a healthy balance between one's personal and professional commitments. 

It could be challenging for female entrepreneurs who are also the primary caretakers to strike this balance (Tahir, 

2024). People maintain boundaries between their jobs at work and outside of it, which may be permeable or 

clearly delineated to allow for easy differentiation. Women who are pursuing entrepreneurship frequently 

encounter social norms and outside forces that influence their choice to integrate or separate positions (Rehman 

& Azam Roomi, 2012). People's decisions and choices are greatly influenced by their cultural background in 

Bangladesh (Rahman et al., 2023). The Bangladeshi traditional norms have long placed women at the centre of 

family care due to the societal expectations in the Bangladeshi (Basak, 2021). Bangladeshi women have a special 

dynamic in striking a balance between their conventional duties and their entrepreneurial aspirations, despite 

customary familial responsibilities. As a result, many women choose role integration in traditional civilizations, 

fusing personal responsibilities with societal ideals that prioritize family (Moral et al., 2024). However, 

overlapping responsibilities can result in disputes, hazy boundaries, and long workdays (Hoque & Islam, 2022). 

However, for clarity and mental calm, some women favour role segmentation, even though it occasionally goes 

against social norms (Uddin, 2021). 

 

The Mediating Role of Work-Life Balance 

A person's impression that work and non-work activities are compatible and foster growth in line with 

their present priorities is known as work-life balance, and it is the second mediator  (Aloulou et al., 2024).The 

current study distinguished between work-family enrichment and work-life balance. While the latter is a cross-

domain construct where resources are generated or transferred from one domain to another, the former relates to 

a general feeling of contentment. This conceptualization of work-life balance also placed more emphasis on 

perceptions than on objective metrics, acknowledging that people's perceptions of balance can shift over time due 

to shifting priorities in life. Nassani et al. (2024) discovered that work-life balance satisfaction is inversely 

correlated with the complexity and challenges of work and family roles. This is because employees in less 

complex and challenging work and family environments tended to have fewer psychological resources (such as 

self-efficacy and self-esteem) and skills (such as organizing, multitasking, planning, and motivating others) to 

meet work and family demands. As a result, they were less satisfied with their work-life balance. Since objective 

criteria (such as time, position, and occupation) may not be fully indicative of the notion, their study emphasized 

the significance of expectations, perceptions, and attitudes in work-life balance. 
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III. Recommendations 
Professional relationships require continuous development and maintenance by women business owners 

to expand their business success. Professional networks supply access to resources alongside mentorship and 

collaboration opportunities, which help businesses innovate and grow. The essential requirement for women 

entrepreneurs is ongoing skill enhancement obtained from educational courses, training sessions, and mentorship 

programs. Business strategies, along with innovative practices, should be a top priority for women entrepreneurs 

who want to boost their competitiveness. Business owners need to create combination strategies between time 

management delegation work along with digital tool utilization to maintain personal and professional 

responsibilities. Optimal alignment between work and personal needs brings about greater well-being which 

produces sustainable business achievements. 

Financial institutions with governmental backing should create specific funding programs through both 

grants and low-interest loans for female entrepreneurs. Fundamental business development programs should 

direct their support toward women business owners who exhibit innovative attributes. Government officials 

should establish development programs which train female business leaders to build their innovation capabilities 

and help them manage personal and professional responsibilities. Foundations must launch female-friendly 

entrepreneurial centres that maintain connections between women entrepreneurs and skilled advisers, funding 

agencies, and specialized resources. Such ecosystems create enhancement opportunities for social wealth and 

simultaneously encourage new ideas. The addition of gender-equal investment portfolio strategies allows people 

to overcome financial resource shortages. Organizations, together with corporations, should establish specialized 

women-focused networking communities for entrepreneurs that enable knowledgeable exchanges between 

professional women who share resources. The entrepreneurial ecosystem stakeholders, along with employers, 

should inform their members about the importance of work-life balance while establishing platforms that allow 

women entrepreneurs to achieve balance through access to flexible co-working spaces featuring childcare 

provisions. 

Future investigation needs to execute experimental research that examines how financial capital works 

with human and social capital to increase women's entrepreneurial achievements. An investigation of cultural, 

economic, and social factors affecting the connection between capital investment and work-life balance and 

innovation must be conducted for women entrepreneurs operating across different geographic areas. Academics 

need to study new management systems which help female business owners achieve effective work-life balance 

practices and assess the resulting business productivity. Nonprofit organizations should create networks to direct 

women business owners toward both business mentors and investment capital resources which facilitate their 

social capital development and entrepreneurial funding. Training programs for women must exist in community 

organizations using specific program content which educates about innovation adoption and leadership 

development in addition to work-life balance applications. Workplace stakeholders who put these guidelines into 

practice will develop an environment that optimizes resource capital to help female entrepreneurs achieve success 

but also resolve essential innovation and work-life accommodation issues. Such measures will produce more 

inclusive entrepreneurial ecosystems with lasting sustainability. 

 

IV. Conclusion 
This paper demonstrates how financial resources when combined with human and social capital, support 

women entrepreneurs' business success by using innovation alongside work-life balance management as vital 

intermediate factors. Women business owners experience two main obstacles: restricted financial support and the 

need to handle professional and household responsibilities simultaneously. The entrepreneurial journey of 

businesswomen strongly depends on their successful utilization of financial resources together with the 

development of human capital knowledge and building relationships in their social network. Innovation 

constitutes a major propeller that keeps women entrepreneurs successful because it lets them create separate 

business models, match market requirements, and preserve market leadership. The steady maintenance of work-

life balance between entrepreneurial existence directly affects both physical and mental well-being and business 

performance alongside productivity. This combination of elements creates an active system which gives women 

entrepreneurs the strength to succeed against market competition. This study adds value to the field by introducing 

an integrated framework for women entrepreneurs' success evaluation while presenting practical 

recommendations for women entrepreneurs, government authorities, and private sector entities that aim to support 

female entrepreneurs. Research should validate this framework by conducting empirical tests that examine 

different markets and industrial sectors to understand these mechanism operations fully. The combination of 

innovative approaches alongside work-life balance solutions, along with better access to monetary resources and 

human potential and social connections, will help stakeholders build an environment that supports female 

entrepreneurs in achieving sustainable economic development and gender equality in entrepreneurial businesses. 
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